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This report looks at the following areas:

Usage of social media and online news sources has boomed but drops in “Reflecting the diverse nature
digital advertising revenue have made it difficult for them to see the full of the sector. COVID-19 has
7’

benefits of this interest. Already struggling print media markets, such as . .
reacy seging p o had a dramatically different
newspapers and magazines, have also been dealt a harsh blow with

circulation falling significantly. impact on different media

markets. High demand for in-

 Social Media - includes online platforms that facilitate person-to-person .
. . . . . home entertainment has seen
interaction or sharing media content with other users such as Facebook,

YouTube and Instagram. video subscriptions surge,

* TV and Video - includes TV shows and films delivered through DVDs, Blu- although the market is now
ray discs, Freeview, pay-TV subscriptions like Virgin Media or Sky, and focing the Iooming issue of an
streamed video services such as Netflix and Amazon Prime Video.

. . . ) . absence of new content".
* Music and audio - refers to CDs, digital downloads and streaming services

such as Spotify or Apple Music. — Rebecca McGrath, Senior
+ Print media - refers to newspaper, magazine and book titles in either a Media Analyst (1July 2020)

digital or physical format.
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THE IMPACT OF COVID-19 ON CONSUMERS

* Anxiety levels align with case curve...
Figure 3: Mintel COVID-19 exposure anxiety index, 28
February — 3 June 2020

... but consumers remain anxious about their health
Figure 4: People’s level of concerns about the risk of being
exposed fo the coronavirus, 28 February — 3 June 2020

+ COVID-19 concerns by demographics
Figure 5: Proportion of consumers showing the highest
degree of concern (4 or 5 out of 5) regarding the risk of
being exposed to the coronavirus, by age, 28 February — 3
June 2020

» UK begins to soften lockdown measures
Figure 6: Government COVID-19 lockdown exit strategy,
published 11 May 2020

* Lockdown fears moderate
Figure 7: People’s level of concerns about how the outbreak
might affect their lifestyle, 28 February - 3 June

> A bleak outlook for the economy
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Figure &: Consumer views on the impact of the COVID-19
outbreak on the UK economy and their own finances, 28 May
- 3 June 2020

Consumers cut back outgoings, and add to savings

Figure 9: How consumers have been affected or changed
their behaviour as a result of the outbreak, 21-28 May 2020
Household finances hold steady for most

Figure 10: changes in financial situation since the start of the
COVID-19 outbreak, 21-28 May 2020

COVID-19 is yet to meaningfully affect most households’
well-being...

Figure 11: The financial well-being index, January 2015-May
2020

...but confidence for the year ahead plummets

Figure 12: Consumers’ financial confidence for the coming
year, May 2020

Middle age groups feel particularly vulnerable...

...and self-employed respondents show the importance of
the COVID-19 support package

HOW COVID-19 HAS ALREADY AFFECTED MEDIA

Surge in use of subscription streaming services

Record viewing figures for linear TV

Return of live sport vital for broadcasters

Print circulation sees sharp decline in lockdown

Figure 13: Daily national newspapers’ average UK print
circulation per issue, Jan-Apr 2020

Figure 14: Sunday national newspapers’ average UK print
circulation per issue, Jan-Apr 2020

Appetite for news grows but newspapers struggle to take
advantage

Figure 15: UK online visits to top consumer categories, %
change between week of 13 - 19 January 2020 and 23-29
March 2020

Figure 16: National newspaper digital editions/publications,
average circulafion and active views, Jan — Apr 2020
Increases in digital subscriptions counterbalanced by hit to
ad revenues

Figure 17: COVID-19’s impact on online regional newspaper
readership, 9-23 April 2020

Figure 18: COVID-19’s impact on frequency read online
regional newspapers, 9-23 April 2020
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Figure 19: Online advertising and COVID-19, 28 May — 9 June
2020

* Social media use grows...

» ...but broader concerns about the channel haven't
disappeared

CATEGORY FORECAST

* Mixed fortunes for media markets leaves overall value
stable
Figure 20: Consumer spending on key media markets
(prepared 1July 2020), 2014-24
Figure 21: Consumer spending on key media markets
(prepared 1July 2020), 2014-24

WHICH BEHAVIOURS WILL CHANGE IN THE SHORT-TERM?

» Subscription streaming service use will be high

+ People’s listening habits are changing

* Media purchases will further shift from physical to digital

* Absence of new TV content will become a growing problem

* Mental health concerns will cause some to limit their news
consumption

* Popularity of social media features and platforms is
changing

« TikTok goes mainstream

+ Livestreaming booms

 Influencers can play an important role but will face content
creation challenges

» Video chatting becomes a part of daily life and social

networks are looking to capitalise

WHICH BEHAVIOURS WILL CHANGE IN THE MEDIUM-TERM?

* Lack of new content will reduce appeal of streaming
services
Figure 22: Preferred streaming content, July 2019

* Re-branding live sport

» Video chatting will remain far more popular than before the
pandemic
Figure 23: Features interested in dating website/apps
offering, February 2019

WHICH BEHAVIOURS WILL CHANGE IN THE LONG-TERM?

* Furthering the digital shift
* Social media networks to take a stronger role in regulating
content
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Consumers are split on whether social networks can be
trusted to cut through “fake news”

Figure 24: Attitudes towards news and social media, August
2018

Newspapers will need to reduce reliance on digital
advertising

Figure 25: Trend in total annual UK print national newspaper
circulation, 2014-24

Figure 26: Trend in total annual UK print national newspaper
circulation, 2014-24

Opportunity for newspapers to strengthen bonds with
readers

The digital detox narrative

WHAT CAN WE LEARN FROM PREVIOUS SLOWDOWNS?

Financial limitations will ramp up competition between
video and music streaming services

Impact of recession on newspapers will be limited

Figure 27: National newspapers print market size (volume),
2005-12

Greater competition between platforms over limited

adspend

LESSONS FROM OTHER MARKETS

The importance of US media content

WeChat causes debates about role of social media and

apps
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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