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Emerging Flavours and
Ingredients: Incl Impact of
COVID-19 - Canada

“Canadians’ demands of flavours and ingredients are
complex. While many show a clear openness to trying
new options, there’s also a strong pull to familiarity that
can also bring comfort. There is an opportunity for
companies to expose Canadians to flavours and
ingredients less commonly considered to offer variety,
but ...

Coffee and Tea: Incl Impact of
COVID-19 - Canada

“The COVID-19 pandemic brought a pervasive feeling of
fear and anxiety for many. As Canadians were asked to
shelter in place, many sought comfort in what they
know, including coffee and tea. During the early days of
the pandemic, coffee sales at retail increased amid the
closure of many coffee ...

Dining Out: Incl Impact of
COVID-19 - Canada

“Two seemingly hyperbolic statements illustrate the
current state of dining out: foodservice has arguably
been the hardest-hit consumer industry by COVID-19
and 2020 so far has inarguably been the most
challenging time in restaurant history.

Drink - Canada
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