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Gender-neutral Fashion - China

“Not everyone buys gender-neutral products for
spiritual reasons, but most Chinese consumers welcome
the freedom and minimalism expressed in gender-
neutral trends. The ultimate feeling of comfort and
relaxation is why gender-neutral products continue to
rise in popularity.

Too much similarity and lack of uniqueness are the most
mentioned purchase barriers ...
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Attitudes towards Luxury - China

“Treating oneself is increasingly becoming an important
driver for consumers’ spending, and it is particularly
true when looking at consumers’ definitions of luxury
which has evolved towards words that evoke spiritual
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Digitalisation in Luxury - China

“Chinese consumers are among the quickest and most
open to adopting online luxury shopping and COVID-19
has accelerated the speed luxury brands are embracing
ecommerce. However, digitalisation is not just another
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enjoyment, such as “indulgence” and “pleasure”. sales channel but should be an integral part of
Consumers value the nice experience and feelings omnichannel retailing and consumer experience with
brought about by having a luxury ... the brand. There is ...
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