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Travel Money - UK

“Consumers’ love of overseas holidays has seen overseas
spending by Brits continue to increase despite a
reduction in business spending abroad. This demand
will remain in the coming years, but travel money
providers face a growing threat from digital banks.”

Consumers and the Economic
Outlook - UK

“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...

Retail Payment Options - UK

“The way we pay is changing, with fewer cash
transactions and new payment methods emerging.
These new payment methods better reflect changes in
shopping habits by allowing people to delay payment for
online purchases until after they’ve received the item or
split the cost to ease the pressure on household ...

Unsecured Loans - UK

“The personal loans market enjoyed bumper growth
through most of the 2010s. However, as the decade has
come to an end, growth has slumped, due to tightening
lending criteria and weakened appetite among
consumers to make financial commitments amid Brexit
uncertainty. Despite this, signs for the future are
positive, with ...
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