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stores, engaging fans and users with marketing events as
well as being socially responsible can help brands to
foster popularity among Chinese consumers.’

— Terra Xu, Senior Research Analyst
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Social and Media Networks -
China

“China’s consumers are actively using social and media
networks. To accurately reach target consumers, online
interest communities can be effective market
communication channels. Public accounts of opinion
leaders may help brands to boost awareness, and
offering promotions via public accounts may boost
consumer engagement.”

— Terra Xu, Senior Research ...
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