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Consumers and General
Insurance - UK

“Loyalty or reward schemes could help to improve
customer retention. However, Mintel’s research suggests
that an annual reduction in premiums is much more
likely to drive loyalty than an elaborate rewards
programme or discount scheme.”

October 2013

Consumers and Retail Banking -
UK

“Retail banks will need to work harder than in the past
to retain their customers. Heightened awareness of the
new switching service and high-profile marketing
campaigns will encourage more people to consider their
relationship with their existing bank over the next few
years. Around one in seven current account holders ...
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