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Convenience Store Foodservice -
US

"The growth of ready-to-eat, grab-and-go, chef-prepared
and fresh food-for-now offerings in the convenience
store space is the result of increased consumer demand,
along with improved quality and consumer perception
of quality, more-and-better menu options, as well as
implementation of emerging technologies that are
simplifying and streamlining the ordering and payment
...

Healthy Dining Trends - US

"The nature of health is shifting away from counting
calories and moving towards a focus on holistic
“wellness.” New restaurants are entering the market
with an emphasis on natural, nutritious, and quick
meals designed to attract diners stressed for time but
wanting healthful meals. Restaurants must understand
what motivates ...

Fast Casual Restaurants - US

"The fast casual market is still evolving as existing
brands expand their offerings and new brands emerge to
fill the gaps in the market. Fast casual restaurants
continue to shape the entire foodservice industry by
offering highly customizable items made with premium
ingredients and a new wave of fast casuals ...

Dining Out: A 2016 Look Ahead -
US

The restaurant industry in 2015 was shaped by the
continued blurring of traditional foodservice segments,
volatile commodity prices, and the strengthened
relationship of technology and food. 2016 is poised to be
a positive year for the restaurant industry, though a
number of customers plan on spending less money at
restaurants ...
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USA
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