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September 2016

Weight Loss and Health
Supplements - China

“Despite a big population of people diagnosed with
overweight issues, the weight loss market in China only
achieved moderate growth in 2015-16. The health
supplement market grew faster by comparison, but still
remains highly fragmented with fierce competition.
There is no reason for brands to think this is an easy ...
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Facial Skincare - China

“China’s facial skincare market is dynamic and robust.
Chinese women are trying different ways to improve
their skin beyond just using skincare products. There is
strong faith in “inside-out beauty” while desire for more
natural products remains. Digital technology is also
facilitating users’ daily skincare routines as well as ...

Colour Cosmetics - China

“China’s colour cosmetics market is still an emerging
market where most users’ routines are not fixed. Daily
make-up wearers’ numbers have declined compared to
2015. Therefore, converting non-make-up wearers or
irregular make-up wearers into regular make-up
wearers is more important than up-trading regular
users.”

HHEMFP S - China

“ohEE PR TIRENS . FNTE. BT ERP
B, PEZME AN RN AR E Rk, ilEE
“RENMA” , RRNEEE L KA. BEDRHhHES)
THEFKRE , BMA AR T M RE Rk, 7
Eﬁd%ﬁﬁﬁﬂlﬁﬁ’f}%ﬁiﬁiiﬂﬂﬁﬂ% , JRtftoq/7HRIRTT

- BR3C3C , SRR T HTID

¥4 - China

“FALKRRR — N BRKF RS , KSWA R ERE
HIEMINR. FEEBR MR IEBRER2015F 8T T
B, T B e mmE R AR R GRRE.

reports.mintel.com



