MINTEL

July 2015

FERJE - China

“JUF AR EE RIS E L NEENRIEHRED
BT, BBEARUEAARBETHIOR, mifFREE
MR, E- R BRMEHIRE ARG , ATE
IR S| KARTIZNEDEE . SRR , SinE BmEA
PSR RBEBECAZE RIFRKMRA , MXkEE
EEMAAZUBRTEF MR, AEshmiakR.

- ER , BRI

June 2015

Chinese Spirits - China

“Almost all producers have paid more attention to the
consumer market and the commoditisation of baijiu has
become a consensus of the industry. Brands need to go
beyond price incentives and renovate their product
packaging and marketing communication to better
appeal to the mass market. At the same time,
opportunities ...
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Infant Milk Formula - China

“There is a large portion of mums who tend to focus on
combining infant milk powder products with other
products for an optimal baby diet. Moreover, close
relatives and online consumer reviews are regarded as
more trustworthy than product experts in influencing
the purchasing decisions of certain brands through
certain ...
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Milk and Flavoured Milk - China

This report will help you to uncover opportunities and
understand the key issues affecting your market. How?
By giving you instant access to analysis and critical
recommendations. It will also challenge routine thinking
by providing fresh, new perspectives that energizes your
thought processes.
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