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Yogurt and Yogurt Drinks: Incl
Impact of COVID-19 - US

“Stay-at-home orders mandated by the pandemic have
accelerated yogurt’s return to relevance, as consumers
cling to familiar, affordable, health-focused options to
meet snack cravings for themselves and their families.
The yogurt drinks segment will require some more
finessing to find footing, given its strong draw for
portability, but has an ...

Tea and RTD Tea: Incl Impact of
COVID-19 - US

“Tea in all its forms has been given a boost by COVID-19
and the changes it has brought to the routines of work
and shopping. With natural and inherent properties that
convey a plethora of health benefits, like immunity and
relaxation, tea’s profile will rise during the pandemic.
The category ...

Consumers and the Economic
Outlook: Incl Impact of COVID-19
- US

“The unpredictable pace of the spread of COVID-19 is
worrying, but consumers have remained optimistic
about their finances throughout this pandemic and the
subsequent recession. Time will tell how deeply
consumer finances will be affected, but right now,
consumers are most definitely holding out hope for
themselves, while their confidence ...

Natural and Organic Food
Shopper: Incl Impact of COVID-19
- US

“The natural and organic food and beverage market is
supported to some degree by over half of US adult
consumers, and this is likely to remain steady in the
years ahead. The health associations of natural and
organic foods will make them more important than ever
during a global health ...

Foodservice Coffee and Tea: Incl
Impact of COVID-19 - US

“Demand for premium made-to-order coffee was strong
at the start of 2020 but the market was completely
shaken by pandemic-related disruptions. High
unemployment is encouraging consumers to choose
affordable retail coffee products while the increase in
remote working reduces many consumers’ need for AFH
coffee. Coffeehouse chains will engage in ...

Coffee and Tea Tracker - US Coffee and RTD Coffee: Incl
Impact of COVID-19 - US

“The at home coffee market will benefit more than any
non-alcoholic beverage category from the short and long
term changes brought about by COVID-19 and the
recession. The pandemic completely removed retail
coffee’s foodservice competition and shelter-in-place
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orders forced many to work from home, reducing their
need for away from ...
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