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December 2013

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a different sector or channel and this month we look at
the rapidly growing ecommerce channel.

November 2013

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
Electrical Goods retailing.

October 2013

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
Value Mixed Goods retailers.

September 2013

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
DIY, furniture and floor-coverings retailers.

August 2013

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
Food retailers.

July 2013
UK Retail Briefing - UK

reports.mintel.com
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We concentrate so much on the likes of Express, Local
and M-local that we tend to forget that these are only a
small part of the convenience market — at least in terms
of store numbers.

June 2013

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
beauty and personal care (BPC) retailing, with a focus
on specialist health and beauty (H&B) retailers.

May 2013
UK Retail Briefing - UK

This report will give you fast, easy access to robust
information from analysis and critical recommendations
— so you can make the right decisions, at the right time.
Tt will challenge routine thinking by providing you with
fresh, new perspectives that energize your thought
process.

April 2013
UK Retail Briefing - UK

This report will give you fast, easy access to robust
information from analysis and critical recommendations
— so you can make the right decisions, at the right time.
It will challenge routine thinking by providing you with
fresh, new perspectives that energize your thought
process.

March 2013

UK Retail Briefing - UK

This report will give you fast, easy access to robust
information from analysis and critical recommendations
— so you can make the right decisions, at the right time.
It will challenge routine thinking by providing you with
fresh, new perspectives that energize your thought
process.

reports.mintel.com
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February 2013
UK Retail Briefing - UK

This report will give you fast, easy access to robust
information from analysis and critical recommendations
— so you can make the right decisions, at the right time.
It will challenge routine thinking by providing you with
fresh, new perspectives that energize your thought
process.

January 2013
UK Retail Briefing - UK

This report will give you fast, easy access to robust
information from analysis and critical recommendations
— so you can make the right decisions, at the right time.
It will challenge routine thinking by providing you with
fresh, new perspectives that energize your thought
process.

reports.mintel.com



