MINTEL

July 2019
PRLERIES: TG, BB,
#M) - China

“ERETF LA BOLiH 3R m] ARG fE3th = S AT .
MBS, ELHEMEFHETENE R , B
WA RRH T — 58 BB IHRE AT NS BRI ELEX
MEFTARFAPIREEER, BAME , SiEREANEI%
KERKE  (IBRTIHERFITR. RERFRAEERK
HTFERA  BTFEIHRENBRERCERTT. ”

- ®IFE , IROATm

June 2019

Digital Media Consumption
(News, E-books and Video) -
China

“The popularization of smartphones enables consumers
to enjoy online activities anytime, anywhere. With
online videos, online news and e-books universally
popular in China, the next step for the media industry
will be encouraging consumers to pay for digital content
and increasing penetration among new internet users.
Overall, the paid market ...
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Digital Trends - China

“Consumers might have a desire to switch off, but their
ownership and usage trends of digital products reveal

their increasing addiction to the online world. They are
passionately pursuing the upgraded and new functions
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and are enthusiastic to be the decision-makers of
purchase. However, they are not so interested in ...
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