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Mobile Phones - China

“To stand out and attract purchases in China’s saturated
mobile phone market, brands need to dedicate
themselves to satisfying consumers’ unmet needs,
building premium brand perceptions and differentiating
brand identities.”

Digital Trends - China

"Chinese consumers are open to purchasing and using
digital products, and multifunctional digital products
with enhanced features may be attractive to Chinese
consumers. Smart TVs see the potential to grow in terms
of both penetration and as a marketing channel. To
attract visit, offline stores can leverage the power of ...
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