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January 2023

Personal Care Products during
Pregnancy - China

“For women, childbearing can be a daunting and
stressful task. The changes and strain placed on a
woman’s body require full attention. While ensuring
foetal safety is the primary requirement, pregnancy
personal care products can also provide additional
emotionally uplifting benefits and extend care into post-
childbirth, allowing women to feel ...

December 2022

Soap, Bath and Shower Products -
China

“Taking a shower is no longer just about cleanness.
Consumers are now looking for extra benefits from the
SBS category, such as advanced skincare solutions to
improve skin conditions and enjoyable fragrances to
enhance the shower experience emotionally. Innovative
texture and format with better sensory experience and
proved efficacy are ...

BMEARPIEFE - China

‘g RBAIER L ERIZNESEREEHN &

FIES RS - China

“RARBUEESECAE—BR. M HBREMNRLET
e iR B a4t |, BIANARMS s BRI LA
MR R ATR | AR AT AENEZ RRIR AR AR A0S
AR, RFRUEFRRE R IFAEERASRAFEL
BOEAE SR R RHRERE.

- ¥r5RlE , SRBTRATID

[hffi=dn - China

‘BT IHBRENINEIRARRTIR T | il = iiaissR
FIBEK, PINESRERRNURS T IHEREIHIRKIA
E , ARSI T ik ETRE LB IRE. [
B, 3532 BRFHIRGRAETERR B R EH
BENBRZ— , AR K RSUBRNIETEE |, Rt
Rt — SIS TR,

- &, SRR TATID

(FIREEXHBREMNIHR) ZERTEMEL , 5hE
B INBR SRR S AT B A 7T AR B NP4
BIARBN | H—SOHIRHERAE. st ,
1BV R TR R A — SR BRI R B AT
1, FEERR S SRE B s i AR,

- ——HIFH , RENMPRERIER

reports.mintel.com



MINTEL

November 2022

Suncare - China

“Consumers’ rising awareness of UV protection has
sustained the market’s growth for another year. The
rising popularity of outdoor activities is generating
awareness of UV protection and providing an
opportunity and pathway for sunscreen brands to
engage with consumers. Meanwhile, the balance of
sufficient protection and comfortable skin remain a ...

October 2022

Bodycare - China

“Consumers are now paying more attention to taking
care of their body skin; apart from the basic
moisturisation and hydration needs, advanced skincare
benefits such as anti-ageing and dealing with sensitive
skin conditions have also seen rising interest. Bodycare
is also closely associated with general wellbeing both
physically and mentally ...

Men's Grooming Routines - China

“With Awakening Apprentices being the connection
between Self-image Indifferents and Image
Management Veterans (consumer segments identified in
this Report), brands could approach men in the BPC
world following a progressive way and enhance their
sophistication step by step. On top of efficacy, emotional
benefits could be the key to further ...
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