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Laundry and Fabric Care - China

"In order to boost sales in a mature market such as
laundry and fabric care, companies and brands could
not only tap into more subdivided segments (eg
products designed for kids in different age ranges) but
also target specific consumer groups (eg 20-24-year-
olds).”
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Cleaning the House - China

“Providing not just effective household cleaning
products but also professional cleaning services could
help brands to stand out of the crowed and form
consumers’ cleaning habits and brand stickiness.”

— Ivy Jiang, Research Analyst
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