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Fashion Online - UK

The growth rate of broadband penetration has slowed
over the last few years after having nearly doubled
between 2005 and 2010. Nearly seven in ten adults
currently surf the web via a high-speed connection.
While this will have an inevitable impact on the future
growth of the online fashion market ...
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Online Spending Habits - UK

This report provides an overview of online spending
habits in 2010, assessing the value, growth and potential
that the market has, in addition to the typical patterns of
behaviour and adoption that consumers display when
shopping online.
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Online Booking and Ticket
Purchasing - UK

All sides of the commerecial terrain are fast evolving and
today’s consumer faces an increasingly challenging
market due to the level of vertical integration in the
value chain — from the artist through promoter, venue,
primary and even secondary ticket markets. This report
explores all these issues, by examining the ...
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