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Supermarkets and Hypermarkets
- China

“The disruptive growth of online grocery retailing is
seriously challenging the supermarket and hypermarket
sector. It can offer chain store retailers greater reach,
and they have the advantage of logistics and existing
customer bases of often loyal consumers. But, in order
to face the online challenge, supermarket and
hypermarket chains ...

Automotive After Market - China

“The auto aftermarket in China is expected to exceed
RMB one trillion in 2017. Chinese car owners spend
RMB 5K-6K on maintenance annually on average. 4S
store remains a key channel to visit with the leading
satisfaction rate. Yet, Mintel’s study shows experienced
maintainers have switched to franchise stores and ...
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Car Purchasing Process - China
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Pharmacy Retail - China

“Pharmacy retailing is growing continuously and is
expected to expand further, thanks to the solid
consumer needs, pharmacies’ business expansions as
well as the medical reform. The government is still
exploring the best medical system for the country,
leaving opportunities and challenges for different
players at the same time. Offline ...
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“A budget car, within the price range of RMB 100,000 —
150,000, which has large inner space, with satisfactory
high-tech features, will pretty much be a successful
model in China. But there is more to it. Car buyers in
different life stages and with different purchase
schedules vary ...
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Luxury Retailing - China

“Consumer attitudes to luxury brands have changed
recently as the market has recovered growth, if at a
slower pace than before. Attitudes are increasingly
focused on experiences rather than only things, and
increasingly diverse consumers are choosing from a
much wider range of brands. Luxury retailers have to
adapt to ...
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Online to Offline Retailing - China

“The online retail market is slowing, becoming more
competitive and has to become more integrated with
offline retailing. Retailing has to include a combination
of both, requiring redefining what the role of physical
stores should be and using more mobile technology.
Rising competition is already driving mergers and cross-
investment deals ...
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Holiday Booking Process - China

“Companies can gain more market share through
providing comprehensive holiday products. To compete
with online booking channels, traditional travel agencies
need to aim at outbound travellers and premium
tourists and focus on improving their consumer
experience. Moreover, it is also possible to boost sales
revenue through encouraging tourists to take ...

April 2016

BIEFT4E - China

“BERMIMEKIRE ; HBREERTRURMETZ) , £
TERNATES K Ll . RETTUMEBELTEY X
WiHEER | BRNNFERREETER AR FHE
REHD. MEEHERBEHITEASIHEELS) , A
SIPEINy H 2 % ST HTRERIAMTER. E , b
GABREFRUE S MARIRKIER | UREZ M5
B ST RGN GRS ) AR A,

- o, WAHREE

March 2016

ERFTE - China

MEPE , AL ETEREMY KB ERE | 53h
FARAXRBETERABRNIEG. REBNHGHE
M4 , MEMIHZES , IHRERTE—MMEIE ; 0205
SRR TR | NTTHRTITAE % JRE M)A .

EEZEE - China

Fast Fashion - China

“After years of rapid growth, the fast fashion market is
slowing down. Meanwhile, shoppers are demanding
better quality products and customer service. They are
also demanding more individual styles to suit
diversifying tastes. Competition is intensifying, but
online retail is providing new ways to reach more
consumers in regions that ...

Menswear Retailing - China

“The menswear market is slowing, consumers are
becoming more demanding and online retail is
intensifying competition. Online retailing is helping
brands to increase their market penetration, but they
also need to make better use of stores as customer
service centres. Brands also need to engage with
consumers via social media ...

Beauty Retailing - China

“In China, where national expansion of physical stores is
diminishing, mobile is becoming the battlefield for
beauty retailers. There is an enormous amount of
mobile-centric innovation intensifying competition for
consumers' wallets and the 020 movement will
continue to boom in order to provide an omni-channel
experience.

Haitao Shopping - China
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Car Retailing - China

“The car retailing market is on the verge of structural
changes under the threat of the economic slowdown and
internet disruptors. Potential changes in regulation shed
light on the road ahead.”

-Gordon Gao, Senior Analyst

“Cross-border online retail is already a significant part
of the total online retail market. As more consumers go
online and, travel overseas more will become interested
in buying foreign products online. This is being helped
by government policies promoting online sales, uptake
of m-commerce and spread of online payment systems
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