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Pet Insurance - UK

“The COVID-19 pandemic led to an increase in pet
ownership and boosted the value of the pet insurance
market. While the length of the crisis is still to be
determined, lifestyle changes such as more
homeworking are expected to persist in the long term,
providing a platform for higher levels ...

Consumers and the Economic
Outlook - UK

“The end of social distancing and the associated boost to
retail, leisure and entertainment spend brought about
an immediate rebound in economic activity, and GDP
grew by 4.8% in Q2 2021. Consumers have also
responded positively, with Mintel’s current financial
wellbeing and financial confidence trackers reaching
new record-highs in ...

Term Assurance - UK

“The pandemic has been an eye-opener in terms of
acknowledging risks to health and financial stability,
and the longer it has gone on, the higher its impact on
likelihood to consider life insurance. With life stages
more fluid, future growth will be increasingly dependent
on consumers that have typically been ...
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