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January 2022

Online Literature - China

"The online literature market has become a mature mass
entertainment and sees slower user growth and high
penetration. Looking ahead, maintaining users and
motivating active usage will be more important than
recruiting new users. Players need to clarify how
different advertising efforts can play a role in user
recruitment, retention ...

December 2021

Night Life - China

Nightlife sees two emerging trends in out-of-home
leisure. Consumers are investing time in fitness and
personal learning at night. Cultural activities, a classic
choice for non-workdays, are now also enjoyed on
workday nights. For home nightlife, home fragrance,
comfort food, and alcohol can capture growth potential
by leveraging the mood-lifting ...
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