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Experiential Retailing - China

“Brands and retailers are still facing challenges despite
pandemic control measures being removed, including
the overall sluggish economy, consumers’ spending
becoming more intentional and their changing
behaviours when shopping offline in the post-epidemic
times. Ensuring safety and comfort for consumers in
offline stores (eg sanitary environment, less crowded)
becomes essential ...

Mother and Baby Products
Retailing - China

“Low fertility rates will continue to pose a challenge to
China’s mother and baby product market. However,
brands are presented with growth opportunities through
product innovation and premiumisation as the young
generation parents are seeking quality products to
ensure the wellbeing of both their children and
themselves. In the meantime ...
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Fresh Grocery Retailing - China

"The fresh grocery retailing market witnessed
accelerated growth amid the resurgence of COVID-19
since early 2022 and upgraded demand for quality
offerings. Diversified channel preference, though
intensifying market competition, presents opportunities
to new business models such as outlet stores which cater
to consumers’ segmented needs. Private label products
not only ...
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Trends of Online Retailing - China

“Sales value of online retailing has maintained positive
growth in the past five years, but the growth has slowed
down considerably. To stand out in fierce competition,
online shopping platforms and brands should continue
focusing on delivering high-quality products and
services to consumers, as these are the most critical
aspects ...
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