MINTEL

September 2015

Vitamins and Supplements - UK Spa, Salon and In-Store

Treatments - UK
"Value sales of vitamins and mineral supplements
flatlined in 2014, as reduced NPD (New Product
Development) and a shift towards healthier diets
impacted consumer interest in the market. Sales of
demographically targeted vitamins continued to fare
well, however, reflecting the consumer desire for

“The beauty treatment markets enjoyed strong growth in
recent years, boosted by new destinations and growing
interest; however sales were impacted by cheaper pop-
up locations and at-home devices in 2014. Encouraging
an older demographic to visit spas and salons with a

personalisation.” health positioning, as well as tempting clients with high-
tech ...
August 2015
Consumers and the Economic Fragrances - UK

Outlook: Quarterly Update - UK

“The category as a whole has shown incremental growth
in value in the past, and, despite a decline predicted in
2015, is likely to show growth again in the future.
Improved financial situations and savvy shopping
behaviours are driving down the value of the mass
fragrance and body sprays segments ...

“The generally positive outlook of the economic climate,
and the benefits that are gradually being witnessed at
the individual level, means that the people of Britain are
finally regaining their confidence. For the first time
since the economic downturn, Mintel’s data shows that
more people feel better off compared to ...

In-salon Hair Services - UK

“Salons competing for loyalty, and a new generation of
booking platforms have resulted in a strong discounting
culture in the hair services market, with sales declines
anticipated for 2015 as a result. Encouraging clients to
trade up, or expand to new treatments and services is
essential for returning the market ...

July 2015
Face Colour Cosmetics - UK

"Strong growth continues within the sector, which is
expected to be worth £1.44 billion in 2015; a rise of 8%
on 2014. Sales of prestige products continue to fare well,
boosting the overall market, though the prevalence of
budget brands has also helped encourage
experimentation and increase product repertoires."
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