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Consumers and the Economic
Outlook: Quarterly Update - UK

“For the UK, the EU referendum is one of the defining
moments of the 21st Century so far, with long-term
implications that will rival events as seismic as the
financial crisis. The truth is, though, that this early in
the process there has been little direct impact on most
people’s ...

Digital Trends Summer - UK

“Despite many people viewing email as a somewhat
outdated means of communication, it is not only the
most common means of online communication but also
the most likely to be used multiple times per day. It
cannot be disputed, though, that other channels such as
instant messaging can provide more ...

Online Retailing - UK

“We tend to lose sight of the fact that online retailing is
still very young. Ten years ago it took less than 3% of all
retail sales. Everyone involved has been on a very sharp
learning curve and the rise in online sales seems
inexorable. But it isn’t. We think ...

Retail: E-
Commerce - UK
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