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Wine - China

“The increasing importance of individual consumption
in the retail market fuels growth in wine in China, yet,
per capita volume is still low compared to top wine
consuming nations, signalling the need to boost
consumption frequency and foster wine drinking habits
among mass consumers.”
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Spirits - China
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“High earners’ tendency to drink spirits during wider
occasions, reflects the necessity for the high-end spirits
brands to explore other occasions instead of
concentrating on the gifting market. High-end baijiu
brands could benefit from exploring a positioning as an
indulgence by highlighting the pleasure of enjoying the
products. Meanwhile, further ...
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Sports and Energy Drinks - China

“Sports and energy drinks, with their functional benefits

and healthy image by association with vitamins, are
gaining importance and popularity in the market.
However, remain significantly smaller categories by
comparison to other soft drink markets, and currently
face critical challenges to growing consumption.
Therefore, brands need to unlock the growth ...

July 2013
Milk and Flavoured Milk - China

"China’s milk market is attracting more international
players. With increasing competition, manufacturers
should look at opportunities beyond traditional
demographic-specific targeting, to educate consumers
about which milk is right for them and drive
consumption out-of-home to drive sales."

May 2013
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Bottled Water - China
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“In the future, bottled water companies that are able to BMWHETFR=1ELK , FEIETHHERENL%
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Ingredient Trends - China Plant Protein Drinks - China
“Due to the vast geographical area of China, food and “Since its economic reform 30 years ago, China has
beverage products have regional differences in raw enjoyed decades of extraordinary growth with

ingredients, flavours and cooking methods, resulting in
noticeably different local food cultures. With local
flavours remaining popular among consumers,
awareness of and the ability to adapt to local tastes
remain important for food ...

urbanisation growing at a pace faster than most of the
other developing economies in Asia. As income levels
and spending power continue to improve, China's
beverage market, which includes any forms of liquid
drinks ...
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