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Cheese - China

“The cheese market has shown a slowed growth rate due
to consumers’ conservative financial outlook with
market offerings moving away from the price war of
discounts that discouraged the total sales volume. In the
future, the growth will benefit from policies supporting
cheese consumption and better awareness and
acceptance of ...

kL AR - China

Nutrition for Pregnancy - China

“Maternal nutrition companies must focus more on the
health demands of women with plans to have more
children, as well as address different ailments that may
occur at specific times during preconception, pregnancy,
and postnatal. Offering support on stress relief for
women who wish to conceive in light of fears ...
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Cooking and Baking Habits -
China
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Cooking Oils - China

“Cooking oil brands would face stagnant consumption
due to consumers’ growing awareness of daily fat intake.
To sustain growth, brands can capitalise on low-fat
cooking oils such as MLCT oils, or keep tapping into
niche oil — especially walnut oil — by expanding their
target audience and leveraging effective promotional ...
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Infant Milk Formula - China

“Rising China pride, the impact of COVID-19 and the
new China IMF standards are likely to further improve
preference for premium products launched by domestic
brands, so international players need to step up their
game to meet Chinese babies’ nutritional needs and
develop resonance and rapport with moms.”

“Healthy eating continues to drive usage of healthier
cooking methods and sustained attention to light diet
and naturalness, indicating the opportunity for both
upgraded cooking appliances such as air fryers and
healthier condiments such as sugar substitute. Brands
should also help young consumers with adaptive
cooking to keep them engaged ...

Sauces, Seasonings and Spreads -
China

“The sauces, seasonings and spreads market has
experienced slow but resilient growth in 2022 with the
rise of in-home cooking and stockpiling amid the
resurgence of COVID-19. As minus claims are becoming
mainstream, soy sauces can further premiumise via
nutrition fortification. For compound seasonings,
brands could differentiate with novel flavours ...
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