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Fresh Grocery Retailing - China

“Spending per family will keep increasing, leading to a
healthy growth rate for fresh grocery retailing industry.
Online retailers, as the growing sector, will have to
provide values that are more than just convenience for
consumers. Younger demographics are pragmatist
utilizing both online and offline channels to get the best
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Social Commerce - China

“Social commerce has evolved quickly during the past
few years. Increasingly more social media platforms
have jumped on the bandwagon officially by
incorporating the livestreaming and shopping function
directly into the platform so that consumers don’t have
to be redirected to e-commerce platforms to make the
final purchase. The outbreak ...
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