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Business Travel Worldwide -
International

This report provides an overview of business travel
worldwide and the trends that will influence future
developments in the sector. The report is broken down
by type of travel service (ie airlines, car rental, rail,
hotels), as well as by major country travel market. There
are also individual sections about ...

Brazil Outbound - Brazil

Brazil is one of the fastest-growing economies in the
world, home to a population of some 200 million
citizens and a rising proportion of consumers enjoying
employment and better incomes for the first time. A
cornerstone of Brazilian lifestyle is enjoying life to the
fullest, having fun and being able ...

Wedding and Honeymoon
Tourism - International

Crude marriage rates in several countries around the
world are in decline. In addition, many people are still
dealing with the fallout from the current global
economic crisis. For many, this translates as less
disposable income, higher domestic bills, tighter
household budgets and worries about job security.
Perhaps surprisingly, the ...

Religious and Pilgrimage Tourism
- International

Religious tourism is a significant and rapidly growing
segment within the tourism industry. It is sometimes
referred to as faith tourism, faith-based travel, Christian
travel, Muslim travel, or any other religious
denomination linked with the words ‘travel’ or ‘tourism’.
However, regardless of the name, the inference is that
this is ...

Travel and Tourism - Spain

Tourism is one of the main sources of income for the
Spanish economy, and for the last 30 years has grown
into a major industry in the country. Spain is ranked the
fourth most popular destination in the world for
international inbound tourists, and is second placed in
terms of ...

Travel and Tourism - Greece

Greece is a leading European tourist destination,
attracting over 16.5 million visitors in 2011. The country
is an important source of sun and sea tourism, with the
bulk of tourists attracting large numbers of Europeans.
A high proportion of visitors (50%) travel to the Greek
mainland and its archipelago ...

Travel and Tourism - Portugal

Despite its diminutive size – slightly smaller than the US
state of Indiana, Portugal is blessed with a variety of
landscapes, from verdant mountains and golden plains
to river valleys and 850km of coast. An ancient seafaring
nation with a rich history, traditional culture and strong
gastronomy, it is popular ...

Travel and Tourism - Italy

In terms of international tourist arrivals, Italy is the
fifth-largest destination in the world. The appeal of the

Travel and Tourism - Germany

Tourism – both domestic and inbound – is big business
in Germany. Over the past two decades, the number of

Travel - USA
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country lies with a handful of iconic destinations,
including Rome, Florence, Venice, Pisa and the Tuscan
countryside, which act as the main draw for the majority
of tourists each year. Domestic tourism ...

international tourist arrivals has roughly doubled,
reaching a projected 29.2 million in 2012. The German
National Tourist Board (GNTB) is the successful driving
force behind tourism development. Since the ...

Travel and Tourism - France

Looking at international tourist arrivals, the story of
2009 and 2010 is one of a partial recovery from the
recession, followed by a flattening of the inbound
market. France, however, has maintained its position as
the most popular country in the world, heading the list
of the UNWTO’s top ten ...

Indian Luxury Hotel Sector (The)
- India

This report provides an overview of the current state of
the Indian luxury hotel sector and offers some insights
into its future development. In contrast to many
developing countries (for example China), India has a
long tradition of luxury hotel-keeping, stretching back
over a century, to 1902, when one of ...

Cruises - US

Many companies operating in the leisure travel industry,
including cruise lines, struggled during the recession as
Americans cut back on leisure spending due to high
unemployment, declining median household incomes,
and a lack of confidence in their future economic
prospects. During this time, cruise lines deeply
discounted their base fares ...

Travel - USA
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