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December 2021

Health Supplements - China

“Health supplements are forecast to continue their
strong sales growth in 2021 thanks to relaxing policies
on formats and changes in supplement users’ age
structure. Opportunity for growth lies in brands
highlighting naturalness, which resonates with
consumers’ post-COVID-19 health needs for credible
natural ingredients. Beauty-enhancing functions
warrant further exploration, aligning ...
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Baby Supplementary Foods - ACA 1 - China
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“The baby supplementary food market will witness
growth in market value and volume despite the

continuous decline in new births. Positioning packaged 2'5* Hﬁj]ﬁ%%?]%{) Eﬁ]jé%%ﬁ‘ﬁtu\ﬁfﬁ%%q&f 24 )a Lﬁﬂﬁgﬁ
baby food as shortcut for home-cooked meals and ’””Wi&?ﬁ /HE{‘EEZ#F @Eiﬁﬁﬂ‘]‘/%jjﬁ ' %Lﬁ_}ﬁhﬁﬁ#
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multifunctional would help companies gain market
share, given that Mintel predicts the market ...
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Infant Milk Formula - China

“Although the decline of new births is hard to reverse,
IMF brands still have chances to secure revenue with
premium product innovations in the growing-up milk
formula sector in particular, with a focus on upgraded
nutrition compositions targeting specific health
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functions such as gut-friendliness, body development
and sleep benefits. "Personalised ...
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