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April 2022

Marketing to Young Families -
China

“With the Double-Reduction Policy and Family
Education Promotion Law coming into effect in late
2021, aiming to reduce the pressures of excessive
homework and after-school tutoring, a major shift has
been seen in educational learning goals, from academic
achievement to a moral quality, diverse knowledge and
skills. Positive feedback is ...
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March 2022

Fan Economy - China
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Attitudes towards Home Living -
China

“It is important for home brands to strike a balance
between quality, design and value to win in a very
fragmented market. At the same time, they need to be
more vocal in promoting themselves as design or
lifestyle trendsetters, as in the fashion or beauty
industry.

The proliferation of ...
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“Today’s more sophisticated Chinese consumers are
seeking a deeper connection with brands beyond
products and are growing to become brand fans. The job
of brands is not only informing consumers of the latest
trends, but also providing a sense of companionship and
reflecting their values and personality. In response,
brands ...
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