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RTD Alcoholic Drinks - China

“China’s RTD alcoholic drinks market is estimated to be
slowly recovering in 2017 in both volume and value sales
from its significant fall in 2016. Companies and brands
were relying too much on marketing and ignoring the
products per se, which contributed to the market’s
sudden rise as well as ...
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Milk and Flavoured Milk - China

“In spite of the flat growth, China’s milk market is far
from saturation. There is scope for further geographic
expansion of pasteurised milk as well as premium UHT
milk. Brands should also discover appropriate ways to
talk to middle-aged consumers aged 40-49 who are
currently less engaged with the category ...
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On-trade Soft Drinks - China

“Multiple healthy ingredients are the essential purchase
driver of on-trade soft drinks. Fruit- and milk-based
blended smoothie can harness an opportunity as they
are the most preferred ingredients. At the same time,
restaurants and beverage manufacturers may also want
to utilise natural ingredients to create strong sensorial
appeal to attract ...

Tea Infusions and Tea Drinks -
China

“The rising health awareness of consumers in China has
driven consumption increase in tea infusions and RTD
tea drinks markets. However, tea infusions face the
challenges of attracting women and younger consumers;
tea drinks face the challenges of demand for
authenticity, relatively lower consumption frequency,
and threat from similar healthy ...

Consumer Attitudes towards
Functional Drinks - China

“Not all consumers need an intense and immediate
energy shot. Instead, some may just need a slight energy
kick to enhance their mood. Therefore, a one-size-fit all
approach in energy drinks could limit a brand’s
consumer penetration. Lighter versions of energy drinks
have good potential to increase usage, especially among
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