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December 2015

Coffee Houses - China

“Given the relatively low consumption per capita of
coffee drinks compared to the global level, coupled with
the confidence demonstrated by international coffee
chains to further penetrate China, there is strong
evidence for promising growth for the coffee shop
market. However, specialist coffee house operators
should avoid being over-optimistic as ...

3R HJFER - China

“SRRNRMMENMSCEREFRIHRE QR ZEHA
HEBEARNAN (ReSHMERR) 2B 7

November 2015

Fast Food - China

“Online food ordering and delivery service represents an
opportunity for fast food restaurants to drive revenue.
By offering customised dishes, using healthier and more
premium ingredients and extending the brands, the
leading fast food chains will revive from the temporary
downturn.”

— Terra Xu, Senior Research Analyst

October 2015

Menu Insights - China

“Standing out from the crowd is a phenomenon
embraced especially by young consumers who are able
to project their identity through avenues such as what
they buy and eat.”
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— Joshua Channon, China Analyst
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August 2015

Bakery Houses - China

“The bakery houses market is a dynamic market. From
simple bread products expanding to a variety of
innovative product offerings, one area of considerable
interest to bakery stores is the introduction of café and
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fast casual dining formats to break through the
traditional self-service format and capitalise lifestyle
elements. Consider ...

June 2015
On-trade Alcoholic Drinks - China

“The market as a whole is showing signs of recovering,
albeit in a volatile way. Levels of wine imports are
recovering from the huge dip in 2013, baijiu brands are
reporting rather positive figures in their first quarter
reports in 2015, and beer, despite the disappointing
2014, is looking to ...
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Consumers' Eating Out Habits -
China

“Menu diversity should be the core agenda for
foodservice operators who are determined to be stand
out from the crowd in the Chinese market, and it is
imperative that they attract either the adventurous
foodies or family diners.”

- Esther Lau, Research Analyst

January 2015
Full Service Restaurants - China

“The Chinese full service restaurant market will see low
but stable growth over the five years to 2019. The rise of
an experiential consumption culture exemplifies
Chinese consumers’ eagerness to chase a lifestyle-driven
experience, which can potentially outweigh the effects of
anti-extravagance campaigns and the fierce challenge
from fast casual ...
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