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Luxury Marketing - China

“With advancements in digital technology and
marketers’ efforts in planning integrated marketing
communication strategies, the scope for campaigns for
luxury goods or services is seemingly unlimited.
Crossover partnerships to create limited edition
products, services or leisure activities inspired by luxury
brands are flourishing in China. The key challenge is the
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Marketing to People in their 20s -
China

Marketing to Teens - China

“Teenagers’ cyber life is yet to be enriched with more fun
and playful products which are healthy but not
necessarily (and ideally not) educational. When it comes
to real world experiences, teenagers are now attaching
more importance to the development of a talent or
professional skills. Brands may respond to ...
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"The twentysomethings in China are an interesting
group to study given the unique family structure they
have been brought up in and China’s fast economic
development in the last two decades.”
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Leisure Time - China

“Chinese consumers’ expenditures on leisure products
and activities are expected to increase by more than 10%
annually towards 2019, driven by the increasing
disposable income as well as multiple factors relating to
people’s evolving lifestyles. This report aims to help
leisure goods manufacturers as well as leisure service
operators understand ...
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Marketing Pollution-proof
Products - China

“In February 2015, Under the Dome, a documentary
that investigated air pollution in China, became a smash
hit in China. It attracted hundreds of millions of viewers
in a very short time after it went live online. The
popularity of the documentary could be regarded as a
demonstration of the ...
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Marketing to Singles - China

“Single people’s happiness is largely dependent upon
how well they are able to support their life financially to
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fulfil their needs and interests. While there is great
business potential lying in satisfying the advanced needs
of the ‘Live in the moment singles’ and the rising
‘Independent females”, there also lies ...
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Trends in Health and Wellness -
China

“Chinese consumers’ consciousness towards health and
wellness is rising. The good news for brands and
companies is that there are great opportunities between
consumer demands and current products in the market.
And products can become more attractive by leveraging
better ingredients and product packaging. On the other
hand, consumer segmentation ...
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Chinese Spending Habits - China

“Chinese consumers are by no means ‘single minded’.
They have developed sophisticated needs when
consuming different categories which lead to varying
preferences between Chinese and international brands.
The key to the future success of Chinese brands lies in
innovation and brand building while international
brands will in general need to ...
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Organic Food Preferences - China

“The organic food market in China is tiny; yet it is also
developing quickly thanks to the growing consumer
interest in this sector driven by an increasing level of
attention that people pay towards health and wellbeing.

February 2015

Marketing to Over 55s - China
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“In China, the number of people above the aged 60 or
over will reach 400 million in the early 2030s,
representing a quarter of the country’s total population.
To put this into perspective, the total US population is
officially forecast to be 359.4 million in 2030. The
United Nations ...
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Marketing to Consumers in Tier 1,
2, 3 Cities - China

“Consumers in tier one to three cities make up for more
than 70% of the total urban population in China, making
them the target of the majority of leading companies
that have been trying to increase their product user base
— especially in the lower tier cities — for further ...
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