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Marketing to Singles - China

“Single people’s happiness is largely dependent upon
how well they are able to support their life financially to
fulfil their needs and interests. While there is great
business potential lying in satisfying the advanced needs
of the ‘Live in the moment singles’ and the rising
‘Independent females”, there also lies ...
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Trends in Health and Wellness -
China

“Chinese consumers’ consciousness towards health and
wellness is rising. The good news for brands and
companies is that there are great opportunities between
consumer demands and current products in the market.
And products can become more attractive by leveraging
better ingredients and product packaging. On the other
hand, consumer segmentation ...
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Chinese Spending Habits - China

“Chinese consumers are by no means ‘single minded’.
They have developed sophisticated needs when
consuming different categories which lead to varying
preferences between Chinese and international brands.
The key to the future success of Chinese brands lies in
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innovation and brand building while international
brands will in general need to ...
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