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Car Retailing - China

“It is imperative to apply different strategies to different
target groups as they are different in their attitudes
towards car purchasing and retailing. The 4S model
needs to change if it is to remain competitive in this ever
changing market environment, where online purchasing
is starting to emerge as a ...

EXRFTE - China

IR MTEMIHIE2013FREIERFT AR FHEIRINEK

BX, SERTMNL,6701ZTT AR, BHXAIRT (an753h

e, SFARFEMAIE B M E BRI S) ) T ELERR
TEpEK. R, KETER (NERRMZXZ)

NBHREI T RS T TR ERA R,

February 2014

Beauty Retailing - China

“Deals and discounting can be an entry point to attract
new customers and personalisation and relevance in
promotion will become the critical point for retailers in
coming years. But in the long run, creating unique
shopping experience remains essential.”
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Department Stores - China

“The department store and shopping mall sector is
facing increasing competition for consumer attention,
making it ever-more important for retailers to identify
key consumer groups and their shopping habits to better
adapt their offering to best suit consumers’ needs.”
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