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Travel Retail - UK

“There has been a conscious effort to increase the retail
offering at travel hubs, in an attempt to turn more of
them into shopping destinations. Currently most are still
using travel hubs as a place to purchase food items and
many have begun to innovate and introduce more
convenient and ...

April 2019

Seasonal Shopping (Autumn/
Winter) - UK

“The recent performance of seasonal retail sales
illustrates how susceptible these events are to
macroeconomic changes. Following strong growth in
consumer spending throughout 2018, with Valentine’s
Day, Halloween and Bonfire Night all witnessing a
significant uplift in consumer expenditure last year, the
outlook appears to be more challenging. Consumers cut

UK Retail Rankings - UK

There are two major factors facing the retail sector in
2019 — the uncertainty over Brexit and the impact of
online. That’s not to say that there aren’t others, from
the general economic background and the housing
market to business rates and the way retailers are taxed.
But as we ...
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