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Men's Toiletries - China

“Evolving lifestyles, changing social outlooks and
cultural inspirations from the developed markets mean
Chinese men are increasingly focused on their looks
with a higher spending power. Brand premiumisation is
one way to capitalise on the male vanity trend in China."

Colour Cosmetics - China
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Women's Body, Hand and
Footcare - China

“The Chinese body, hand and footcare market is the
largest in the world due to population size, although it
displays significant untapped potential for growth. With
income levels rising across the country, the subsequent
emergence of the Chinese middle class is likely to be a
driving factor for increasing product ...
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“As income increases and basic life quality improves
significantly, Chinese women could be expected to
spend more on discretionary goods like colour
cosmetics. This suggests that there is great opportunity
to convert millions of non-users in the lower tier cities
and rural areas. At the same time, the country’s middle

Facial Skincare - China

‘Even though the facial skincare market is mature, there
are still gaps that exist between consumers’ needs and
the products that are currently available. Diversification
therefore offers an opportunity for domestic small
brands and new players in the market, who were initially
being squeezed by the sway of foreign giants ...
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Men's and Women's Fragrances -
China

“During the past year, the business environment has
become more difficult, with some uncertainties and
challenges. While spending is increasing, consumers
have become more sophisticated and demanding. There
is a rising savvy shopper seeking a unique fragrance that
fits with their personality. At the same time, the market
is facing ...
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