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Nappies and Baby Wipes - China

“To improve and enhance competitiveness in the China
nappy market, companies and brands need to prioritise
improving product quality since this product feature is
the top driver for consumers’ brand switch behaviour.
Among all product factors, breathability of nappies is
the key concern of mums. Meanwhile nappies and baby
wipes ...

Beauty Retailing - China

“In China, where national expansion of physical stores is
diminishing, mobile is becoming the battlefield for
beauty retailers. There is an enormous amount of
mobile-centric innovation intensifying competition for
consumers' wallets and the 020 movement will
continue to boom in order to provide an omni-channel
experience.
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Soap, Bath and Shower - China

“The stress of modern living and concerns over pollution
mean that consumers in China are craving natural
products. Companies offering premium natural products
should appeal to women, who are still the key consumer
group in this market. As well as natural ingredients,
products that can offer additional skincare benefits can
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Haircare - China
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“Consumers exhibit strong belief in scalp care. 47% of
the consumers believe a healthy scalp is a major reason
for healthy hair. The next step is to integrate scalp care
into anti-ageing and anti-pollution market. For example,
brands can consider collaborating with technology firms
to develop apps to monitor everyday ...
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