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September 2017

Baby Personal Care - China

“Dads and mums are showing similar caring about their
kids and are willing to try innovations, which means
opportunities for these formerly niche products. The key
is how to convince parents of the effectiveness and
safety of these products. Famous brand names are not
that trustworthy and parents now need ...

August 2017

Facial Skincare - China

“Consumers think basic product benefits like hydrating
and whitening are the most important signals when they
are evaluating product effectiveness, indicating the core
impressions brands should deliver primarily. Safety
assurance, like no irritation, no side effect, are also the
things every brand must get right. Upon that, advanced
functional benefits ...
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Colour Cosmetics - China

“There is strong consensus that using make-up is a
useful technique to boost confidence and at the same
time to show respect for others. Particularly for middle-
age women in their 30s and mums, being a charming
individual with independence and maturity drives them
to wear make-up every day. This is ...
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