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Convenience Retailing - China

“While the convenience store sector in China has
expanded rapidly in recent years, there remains marked
scope for further growth. While there are approximately
10,000 people per convenience store in urban areas in
China, this figure is much lower at 2,400 in Taiwan —
the most fiercely competitive ...
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Clothing Retailing - China

“China’s clothing retail industry continues to enjoy
strong growth, in large part thanks to continued growth
in average personal incomes, but also remains highly
competitive, with leading retailers having to work hard
to sustain interest from increasingly fickle and
sophisticated Chinese consumers.
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Pharmacy Retail - China
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“China is a massive pharmaceuticals market, perhaps
the biggest in the world, but it is dogged by invasive
regulation, price-capping and the widespread
penetration of fake drugs, all of which combine to
inhibit the industry from reaching its true potential. A
high degree of fragmentation in the market also means
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Supermarkets and Hypermarkets
- China

“In trying to understand just how rapidly the modern
grocery sector has grown in China, it has to be realised
that all of the approximately 50,000 supermarkets and
hypermarkets that now exist in China have appeared
within a single generation, or less than 25 years. China is
now the ...
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