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Beer - China

“Lack of an official definition will not prevent craft beer
from further proliferating in the market. Instead, this
will allow market players — both small and large — to be
creative crafting the product and marketing the
concept.”

Sugar Confectionery - China

“The sugar confectionery market has finally regained
resilience in retail value, though volume sales are still in
decline as more health-conscious consumers are cutting
down consumption frequency or switching to adjacent
categories or other snacks.

Consumers’ scattered needs for either personal
consumption or gifting speak volumes for the
fragmented competition ...
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Coffee Houses - China

"Consumer spending at coffee houses is in a steady
growth although some consumers may be switching to
quality yet more convenient and value-for-money
options such as in-home drip bag coffee and freshly
brewed coffee from fast food restaurants. Coffee houses
may consider offering more food and alcoholic drinks to
attract ...
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Wine - China

“The retail value market growth remains slow but is
slight faster than its volume growth. Mid-range wines
are triggered and could be the next big thing. This does
not mean consumers are avoiding premium wine, but
means trading up for quality is as important as value-
for-money from consumers’ perspective. Online ...
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Juice - China

“Under a shrinking volume market, sustained trading up
for packaged juice is fundamental for future market
growth. New interpretations of high-quality pure juice in
the forms of cold-pressed and NFC have emerged in
China yet still need further progress. Companies and
brands may also highlight consumption benefits and not
just ...
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Coffee - China

“Strong growth momentum of China’s coffee market is
likely to continue with blossoming innovations and
rising interest from younger consumers. Consumers, on
one hand attach great importance to safety and
authenticity and try to limit sugar intake for health
reasons, while on the other hand, emotional triggers
effectively drive greater ...
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Yogurt - China

“Leading companies keep investing in ambient yogurt,
which has the highest penetration among all types of
yogurt or yogurt drinks. To further increase
consumption frequency, brands are looking for new
approaches to build association with certain occasions.
Though better-for-you is the ultimate trend, yogurt
brands should not take away all ...
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Western Spirits - China

“Western spirits in China generally have very low usage
frequency compared to beer and Chinese spirits (ie
Baijiu). However, the penetration of different types of
Western spirits are actually not very low. This finding
suggests companies and brands’ education should focus
on telling consumers the various occasions that Western
spirits ...

On-trade Alcoholic Drinks - China

“China’s on-trade alcohol market is undergoing a decline
due to consumers’ rising health concerns. Brands should
try to associate their alcohol products with modern and
healthier occasions to encourage more orders. There can
also be an opportunity for special home-made alcoholic
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Frozen Ready Meals - China

“With needs for convenience and variety well catered for
by food delivery services, and Chinese consumers
becoming more nutritionally savvy and open to
exploring product varieties, frozen ready meals are
being consumed for different reasons and on new
occasions.”
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drinks as consumers continue seeking novel experiences
they cannot ...
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Ice Cream - China

“The challenges from non-retail channels urge ice cream
manufacturers to bring more excitement, by
emphasising naturalness and authenticity. In the
meantime, consumers are still looking for indulgence,
which should not be compromised. There is scope for ice
cream as a mood food with a premium price, to sooth
the stressful ...

Chocolate Confectionery - China

“Chinese consumers primarily consume chocolate to
enhance the mood rather than as a snack, so making
chocolate more snack-like should potentially expand the
usage. Manufacturers can include popular healthy snack
foods such as nuts, dried fruits, or puffed grains to not
only add flavour and health benefits to the product ...
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RTD Alcoholic Drinks - China

“China’s RTD alcoholic drinks market is estimated to be
slowly recovering in 2017 in both volume and value sales
from its significant fall in 2016. Companies and brands
were relying too much on marketing and ignoring the
products per se, which contributed to the market’s
sudden rise as well as ...
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Breakfast Foods - China

“Consumers are shifting to out-of-home breakfast
venues, especially convenience stores, which offer
convenience, value for money and a variety of choices.
Other out-of-home breakfast venues can offer more
daily specials to improve their competitiveness. At the
same time, consumers are sticking to Chinese foods at
breakfast, and international players should ...
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Consumer Attitudes towards
Functional Drinks - China

“Not all consumers need an intense and immediate
energy shot. Instead, some may just need a slight energy
kick to enhance their mood. Therefore, a one-size-fit all
approach in energy drinks could limit a brand’s
consumer penetration. Lighter versions of energy drinks
have good potential to increase usage, especially among

B JLAC AT - China

“SEF MR BC A f4RsE Al | SinR4h JLECT 5K B
AEED, IR E REE MMV FIBKNER
RN Nz —. RN LIRESIEABKIERA R , 23
giiﬁ*%%ﬁ%ﬁ%ﬁ? , FFAREEIERE B E AR

April 2017

Milk and Flavoured Milk - China

“In spite of the flat growth, China’s milk market is far
from saturation. There is scope for further geographic
expansion of pasteurised milk as well as premium UHT
milk. Brands should also discover appropriate ways to
talk to middle-aged consumers aged 40-49 who are
currently less engaged with the category ...

On-trade Soft Drinks - China

“Multiple healthy ingredients are the essential purchase
driver of on-trade soft drinks. Fruit- and milk-based
blended smoothie can harness an opportunity as they
are the most preferred ingredients. At the same time,
restaurants and beverage manufacturers may also want
to utilise natural ingredients to create strong sensorial
appeal to attract ...

Tea Infusions and Tea Drinks -
China

“The rising health awareness of consumers in China has
driven consumption increase in tea infusions and RTD
tea drinks markets. However, tea infusions face the
challenges of attracting women and younger consumers;
tea drinks face the challenges of demand for
authenticity, relatively lower consumption frequency,
and threat from similar healthy ...
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Infant Milk Formula - China

“Premium IMF products will become the focus of
leading companies who complete the registration of
formulas. Adapting to the evolving distribution channels
will be one of the key business growth drivers. Brands
should find the right way to communicate with mums,
probe into their needs in real life, and provide ...
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Bottled Water - China

“The bottled water market in China is stable yet the
growing speed in value and volume sales has shown
signs of a slowdown. Premiumisation, along with the
development of heathy water, is still a key trend that
drives value consumption. Meanwhile increasingly
sophisticated consumers will look for more justifications
before ...
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Plant Protein Drinks - China

“Expanding consumption occasions is the key for PPDs’
future development. Usage of PPD can be expanded to
different times of the day beyond breakfast only, while
different types of PPDs beyond the traditional types
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Biscuits, Cookies and Crackers -
China

“Indulgence has been a main driver of biscuit
consumption. Rather than a piece of heavy and
intensively sweet biscuit, Chinese consumers define
indulgence as lighter bites that are crispy, with multiple
flavour and texture experiences, and are suitable to pair
with their drinks.”
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Instant Noodles - China

“The instant noodle category is facing great challenges
as demographic changes are reshaping the main
consumer group of the category. Manufacturers should
take action and respond to consumers’ upgraded needs
to stay competitive. A multi-brand strategy and clear
positioning will enable more precise targeting and
strengthen brand loyalty.”
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Consumer Snacking Trends -
China

“Globally, meat-based snacks have moved into the
spotlight in the last year owing to consumers’ high
interests in protein-rich snacks. The category has been a
part of traditional Chinese snacks for centuries but has
rarely been positioned as a high-protein snack.
Featuring its protein level and making them more
convenient ...
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