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February 2014

Holidays - China

“Chinese travellers are now more complicated than they
were in previous years; holiday operators/destinations
therefore need to identify and map out the diverse needs
and wants of Chinese travellers from different
demographics and typologies in order to be able to offer
them customised holiday products and services.”
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Marketing to Consumers in their
20s - China

“The rising cost of living, particularly within the larger
cities, has only served to contribute to the financial
pressure on the twentysomethings. As a result, many
have yet to break free from the parental home and find
their own financial independence, or to appreciate the
importance of balancing spending between ...
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