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Purchasing Food and Drink for
Children - China

“The Dietary Guidelines for Chinese School-aged
children and the drop in the birth rate set both
opportunity and challenge for this market. Currently,
brands should adapt accordingly and quickly, and echo
parents’ expectations in functional and free-from claims.
In the future, brands should rethink the target group as
the family ...

FRIERED - China

T HERRIOIES N | PETRTIHOKIS A
MEOER, —HE | S— S0 AREE TR
SRR, BT RMOEERLS, B , R
BRI E R E P LGRS RA I hE (N
RIK) BOBR,

- KRR, SEBTROATID

March 2023

Plant-based Food - China

“Considering the meat substitute positioning of plant-
based meat is predominant, simulation of real meat is
worthy of being prioritised. However, for sustainable
development of this category, new positioning, for
example as a vegetable supplement, highlights a growth
opportunity under homogenised competition through
the integration of plant-based meat into mainstream
eating ...

Children's Nutrition - China

“The newest dietary guidelines for children are more
specific than before, which will benefit parents with a
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Consumer Snacking Trends -
China
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more straightforward guide to feeding children.
Companies and brands should adopt this change with
innovations and marketing messages to support parents.
They should focus on expanding the occasions for
hydration and education on ...

Meat Snacks - China

“The segment is facing slowed-down growth prospect.
To spur new growth momentum, brands are
recommended to invest in organic claims for
premiumisation and to highlight low fat content to
advertise plant-based meat snacks. In addition, meat
snack gift sets can also be launched to target multi-
generation families who have strong ...
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“The growth of the snack market in China shows no sign
of slowing down thanks to driving forces in both the
supply and demand sides. On the one hand, further
specification would aid brands in achieving their prime
goal of offering healthy and premiumised products. On
the other, consumers’ demand ...

Food and Drink Gifting - China

“Uncertainty leads consumers to evaluate their gift-
giving spending. To stand out from the fierce traditional
festival gifting scenarios, daily caring scenarios
providing little blessings and self-gifting used to lift
mood can be opportunity for brands.”
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