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“Although technology and innovation have added more
digital channels in the financial services arena, these are
not replacing the more traditional channels. People still
value face-to-face interaction. Instead, they are
additional requisites to customer service giving a more
integrated, multichannel customer experience and
keeping financial providers competitive.”

“People are finally starting to feel the benefit of the
recovery in their pay packets. After five years, average
wages are finally increasing more quickly than prices.
Although this will take time to feed through into
consumer confidence, there are signs that spending
habits are changing.

— Chryso ...
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