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Technology in Restaurants - US

"Technology continues to increase at a rapid pace and
the majority of the population use smartphones or other
mobile devices. However, the majority of consumers
either do not use technology in restaurants or have
maintained similar usage compared to last year. More
than half of respondents do not use online ...

Convenience Store Foodservice -
US

“Convenience stores today have to perform a tricky
balancing act in regards to foodservice: consumers are
asking for healthy options, an array of foods and
beverages, freshly made sandwiches and entrees, and
indulgent treats, all while still providing quick service at
a low price. Operators will need to focus on ...

LSR: Ethnic Concepts - US

“With an increase in interest for exotic and authentic
cuisine, Latin, Asian, and Mediterranean concepts are
entering the marketplace in abundance. This rapid
growth of ethnic limited-service restaurants is due in
part to the success of the fast casual assembly-line
model. This operational strategy helps deliver the level
of authenticity ...

Dining Out: A 2014 Look Ahead -
US

“Price value matters to consumers, whether it comes in
the form of coupons, meal deals, LTO discounts, or
rewards program paybacks. Since women are more
value conscious than men, this should provide direction
for restaurants that want to cater to women, who often
also are in charge of making sure ...

Breakfast Restaurant Trends - US

“There exists great potential for limited service
restaurants to ramp up breakfast sales by understanding
consumer needs and adapting their offerings. Operators
can expand their breakfast hours as well as retool menu
items to include BFY, portable, and innovative offerings.
Additionally, operators must work to provide consumers
with non-menu benefits ...

Foodservice -
USA
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