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Age Management Products - China

“Consumers are taking a holistic approach towards
ageing skin. They are not only using facial skincare
products to delay ageing but also pay more attention to
lifestyle modification as another major treatment.
Therefore, positioning products as complementary
solutions that support a healthier lifestyle and proving
their effectiveness with professional endorsements ...
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Oral Care - China

“With increasing knowledge and awareness of oral
health, consumers will have more self-treatment
occasions when encountering diversified dental
problems. In the meantime, consumers have established
a habit of using various products for specific oral issues,
which will further enhance market segmentation and
bring opportunities to niche prototypes such as breath ...
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Haircare - China

“Growth of China’s haircare market is driven by
consumers’ fragmented needs for better haircare
solutions, which eventually resulted in premiumisation
and increased repertoire. In order to maintain future
growth, brands need to serve consumers’ diverse needs
for precise and convenient solutions both in shampoo
and haircare segments such as colour ...
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Hair Colourants and Styling
Products - China

“As consumers pay more attention to hair beauty as part
of their overall appearance and style, hair colourants
will remain on an upward trend over the next five years.
At this point, driving penetration of home hair colour
with easy-to-use products is a priority in this category,
as inconvenience has ...

Beauty Retailing - China

“China’s retailing landscape continues to evolve, with
new players and platforms emerging quickly. Brands
need to operate private domain traffic in an effective
way, providing personalised product recommendations
and practical beauty tips, and leveraging non-beauty
information to cater to consumers’ emotional needs, so
as to retain consumer interest and cultivate ...
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