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Furniture Retailing - UK

“The biggest issue for furniture retailers is to create a
compelling identity which consumers can relate to. Each
company needs to be very clear about its own unique
proposition and should continue to build on this image
consistently when designing store interiors or
conducting advertising campaigns. By enhancing their
branding ...

Supermarkets: More Than Just
Food Retailing - UK

“Aldi and Lidl are wedded to the smaller-store, limited
range, largely-own-brand offer. So there is limited scope
for them to cater to shopper demand for a wider range
or for more branded lines – and so to capture more
main-shop customers.”

– John Mercer, European Retail Analyst

Consumers and the Economic
Outlook: Quarterly Update - UK

“The revival in confidence has stalled. Although the
economy is picking up speed, the population as a whole
isn’t feeling the benefit of the recovery. People are as
likely to say that they feel worse off than they did a year
ago as they are to say that their finances ...

Clothing Retailing - UK

“As consumers increasingly want more regularly
updated clothes, it is becoming more important for
retailers to find improved ways of dealing with the
challenges of getting clothes to market at an ever
quicker pace.”

– Tamara Sender, Senior Fashion Analyst

Retail: Overview
- UK

© 2024 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel. reports.mintel.com


