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豪华车豪华车 - China

“豪华车品牌瞄准年轻购车者推出紧凑车型以期刺激销售
已经成为趋势。对于大牌车厂旗下设计感强、定制化程度
高的车型，该策略屡试不爽。对于还在培育市场的品牌，
强化精湛做工和血统纯正的品牌形象则至关重要。”

– 过人，高级研究分析师，中国过人，高级研究分析师，中国

Luxury Cars - China

“It’s been a trend for luxury car brands to introduce
compact models targeting young car buyers with the
hope of boosting sales. This strategy works for
customisable car models under big names with pleasing
appearances. While for brands that are still cultivating
the market, it is critical to reinforce the ...

新能源汽车新能源汽车 - China

尽管政府补贴力度下降，短期内将面临挑战，但中国新能
源汽车市场正逐渐由政策主导转向消费驱动。纯电动乘用
车的未来前景更广阔，但插电式混合动力车仍是目前最受
欢迎的选择。厂商和品牌可通过与居住在二/三线城市、
对新能源汽车感兴趣但还犹豫不决的25-29岁中低收入消
费者进行有效沟通来把握商机。”

New Energy Cars - China

“The new energy car market in China is steering from
policy-driven to consumption-driven, even though it will
be facing a short-term challenge after the subsidy cut.
Pure electric passenger cars will meet greater success in
the future but plug-in hybrid is still the most popular
choice for now. Opportunity lies ...
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