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Consumer Spending Sentiment -
2H - China

“China’s economic development is facing pressure. On
the one hand, there are lingering uncertainties regarding
the domestic epidemic situation despite the recent
relaxation of restrictive policies, and people’s short-term
confidence has not yet rebounded. On the other hand,
the international economic environment has also
brought a lot of instability to ...
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Marketing to Modern Women -
China

“The concept of what makes a good woman is evolving,
and modern women have a strong desire to achieve self-
development through continuous learning. They are
driven by the new principle, of striving to be more
independent both in finance and in their personal life,
and savvier in terms of making ...
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Lifestyles of Gamers - China Marketing to Men - China

“Benefits brought by playing games, such as improving “Men’s attitudes towards marriage, family and social
social interactions, developing hobbies and interests, roles, lifestyle and personal pursuits have been changing
and breaking stereotypes about people, are widely recently, which generates new opportunities for brands.
recognised by game lovers. They are expecting more Their increasing involvement in family activities enables
diversified game co-branding activities, ranging from brands to explore targeting men’s family role. Their
purchasing co-branding physical products to desire to ‘feel young’ could trigger consumption of
participating in co-branding activities in games, and products offering a physical or ...
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