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The Chinese Consumer - China

“China is gradually progressing into an energy-saving,
environmental-friendly and technology-driven economy
in which mass industrial production is giving way to
domestic consumption to act as the key growth engine.
Ever-increasing disposable income and an optimistic
economic outlook encourages Chinese consumers to
spend more money in almost every sector of life ...

Marketing to Mintropolitans -
China

“There are lucrative opportunities for market players —
manufacturers, retailers and service operators — to cater
to Chinese consumers’ growing desire for expressing
their individualism, collecting new and exciting
experiences and creating balance and wellbeing in life.
Brands should particularly focus on attracting young
and affluent consumers and invest in ...

Holiday Trends - China

“The future growth of the demand for travel comes from
family travellers who are eager to experience immersive
local culture in a leisurely way. In addition, long
weekends and the sharing economy will further boost
the holiday market in China.”

— Gordon Gao, Senior Analyst
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