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Breakfast Foods - China On-trade Soft Drinks - China
“Consumers are shifting to out-of-home breakfast “Multiple healthy ingredients are the essential purchase
venues, especially convenience stores, which offer driver of on-trade soft drinks. Fruit- and milk-based
convenience, value for money and a variety of choices. blended smoothie can harness an opportunity as they
Other out-of-home breakfast venues can offer more are the most preferred ingredients. At the same time,
daily specials to improve their competitiveness. At the restaurants and beverage manufacturers may also want
same time, consumers are sticking to Chinese foods at to utilise natural ingredients to create strong sensorial
breakfast, and international players should ... appeal to attract ...
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