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Coffee Houses - China

“The out-of-home coffee market is expected to continue
robust growth although coffee houses may face
increasing competition from non-specialist coffee
places. As brands target more locations and go
premium, they must bear in mind that experience is
what matters the most.”

— Summer Chen, Research Analyst
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Fast Food - China

“For fast food brands, embracing the trend of healthy
and experiential dining is the key to growth in the near
future. In the meantime, getting more innovative can
help to win over young consumers.”
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Menu Insights - China

“Consumers’ preference for staple food and a side dish is
different at breakfast, compared to lunch and dinner.
Breakfast menu can drive growth for foodservice
operators, especially when more consumers tend to have
breakfast out. Menus specifically for kids can be
appealing to families. Moreover, offering flexible portion
sizes can ...
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On-trade Soft Drinks - China

“Beverages usually are not the centre of a meal, but
pairing the beverages with food can effectively increase
consumers’ likeliness of ordering a drink. Aside from
herbal tea brands which have successfully paired
themselves with hot pot cuisine, there is still great
potential for other non-alcoholic drinks to pair with ...
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Full Service Restaurants - China
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“A one-size-fits-all approach is no longer compatible
with the Chinese foodservice industry. Consumer
preferences for a broad spectrum of cuisines, exotic
flavours and a mix of experiential consumption have
created a new dynamic for the foodservice market.”
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